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Kid Influencers: Few Rules, Big Money
[bookmark: _GoBack]The CBS video talks about using kids as influencers. It brings out the pros and cons of using kid influencers and begs ethical questions from the audience. It further elicits in the audience scrutiny of regulations that pertain to child influencers. 
There are many reasons why it is important to use kids as influencers. The kids believe that people look up to them, and they grow their popularity (Case for the Clement Twins). For the parents, there is the money factor. They make a lot of money to save for the kids, and others save the money to use in their adulthood. According to the video, the kids grow their confidence and have fun creating content to influence others. To the kids, it is like a game. 
However, there are also reasons why kids should not be used as far as the video is concerned. First, the kids do not know what is going on. They have many followers, some of them who negatively criticize their content. The kids are also put under pressure, and in some instances, the use of kids as influencers lead to child abuse because some parents force the kids to do what they do not want to do for money. 
There are several reasons why I believe the use of kids is not ethical according to the AMA Code of ethics. The first one is that the kids do not know much about the content or the product they influence people to consume. The kids do not know how to set prices for anything, and they could know little or nothing about the product they represent because it is like a game. 
I think there should be rules that regulate the use of kids as influencers. I could recommend rules and regulations that govern the use of kids to promote adult content. I could also recommend regulations that regulate the type of comments/criticism in kids' content. Social media platforms and YouTube should automatically turn off abusive comments.
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